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Americans Are Back on the Road
Thanks to cheaper gas prices and an
improving economy, Americans are back
on the road, searching for tourist attractions and road trip memories.
This has been good news for the hotels,
restaurants, theme parks, and other
destinations that depend on travelers
- all of which are some of the biggest
spenders in OOH.
According to AAA motor club, gas this
driving season is cheaper than it has
been in 11 years, and the reviving
economy is making people more willing
to part with their money. However, according to The New York Times, this may
be a cultural shift as Americans try to
reclaim adventure and memories following the 2008 financial crisis.
“This is great news for the OOH industry,” said OAAA’s Nancy Fletcher. “With
more American on the road looking
to experience family adventures this
summer, OOH is ideal for destinations
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to draw them off
the highway.”
Americans last
year drove a
record 3.15
trillion miles,
according to
the Department
of Transportation, beating the
previous mark,
set in 2007. So
far this year, both travel and gasoline
consumption are up again.
Attendance at national parks last year
reached 300 million for the first time.
Theme parks are also reporting strong
business, with attendance up by about
2.5 percent in 2015. Industry experts
project a 2.9 percent increase this year
over last.
Over the Memorial Day weekend, AAA
estimated that 34 million Americans
took road trips of 50 miles or
more, a 2.1 percent increase
over last year
and the highest number
since 2005.

for urban escapes, it turns out both are
driving more than anticipated. And many
are traveling together - family bonding
for cross-generational adventures.
OAAA’s Stephen Freitas said, “National
brands should also take notice of this
renewed trend. This is an opportunity to
build brand awareness among multiple
generations and cultures.”
Read more about the road trip renaissance and stories from travelers themselves in this New York Times feature.

Research has
shown this
trend does not
exclude generations. While
some thought
baby boomers
had aged out
of driving, or
millennials were opting
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Special Report:
OOH Will Do
Beautiful Things

Global Media Outlook: Growth in OOH

OAAA has launched its redesigned Special Reports blog, in which association
leadership share news and insights.

The report predicts automated OOH
infrastructure will facilitate programmatic
advertising and provide the ability to personalize ads and automate and dynamically manage inventory. At the same time,
integrating technologies such as mobile
wallets and near-field communication will
enable digital OOH to expand into e-commerce, allowing consumers to buy directly
“from” advertisements.

In the first post on the new page,
OAAA’s Nancy Fletcher discusses the
recent FEPE International Congress
held in Barcelona. She offers a look at
what the global OOH industry can accomplish by following five steps. Below
is an excerpt:
It became evident — after 28 speakers
representing 40 countries — that OOH
advertising faces remarkably similar
opportunities and challenges around
the world. It is also clear that “tomorrow
we will do beautiful things” if the global
OOH industry shapes the future by taking five steps:
1. Connect OOH and Mobile
Several speakers talked about the
massive movement of ad dollars from
traditional to digital media amidst
major concerns about viewability, bots,
and ad-blockers. All speakers agreed
that OOH helps to solve digital media
problems. I shared results of OAAA’s
Feel the Real campaign and research
initiative. Alan Brydon from Outsmart
presented research showing how OOH
drives +17 percent uplift in smartphone
brand actions. The one-and-only Annie
Rickard of Posterscope said it best:
“Every time a marketer plans a mobile
campaign, it should include OOH.”
2. Reclaim OOH’s Creative Impact
Mark Craze from Outsmart reminded
the FEPE audience that even the best
metrics are not effective if there is no
creative spark. James Murphy from the
adamandeve agency described OOH
creativity as the zenith of an agency’s
creative discipline. Matthew Dearden
from Clear Channel Europe spoke of
the enduring impact of creative: “Great
OOH creative touches our hearts in a
way our heads cannot explain.”
Read the full Special Report here.

PwC released its Global Entertainment
and Media Outlook with positive forcasting
for the OOH industry.

which is set to continue at a CAGR of 4.3
percent to reach $42.74 billion in 2020.
While increasing revenue from Internetconnected digital OOH will be the main engine of growth, with printed OOH revenue
set to remain steady.
Access the full report here.
Stay tuned for a special issue of Outlook
August 15, which will off insights and data
analysis on the Global OOH market.

The outlook also
foresees OOH growth
powered by digital,
but printed OOH
will hold firm. OOH
providers are increasingly investing
in digital infrastructure – a trend that
has helped sustain
steady growth in
global OOH revenue,

All Smiles

The industry briefed freshman Sen. Mike Lee (R-UT) last week on topics of great
to him, as a constitutional expert: First Amendment protection of speech and Fifth
Amendment protection of private property. Shown here with Senator Lee (right) is
Dan Dukes of iHeartMedia/Clear Channel Outdoor.
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Distracted Driving Contest Winners
Revealed on Digital Billboard

Miss an OAAA
Webinar?

Today the US Department
of Transportation’s National Highway Traffic Safety
Administration (NHTSA),
the Ad Council, and Project
Yellow Light announced the
winners of the fifth annual
Project Yellow Light scholarship competition. The
contest calls on students to
develop and produce a short
video PSA educating their
peers on the dangers of
using mobile devices while
driving.

All OAAA webinars are recorded and
archived to the website, where members
can access the full presentation and accompanying resources.
Recent OAAA webinars include:
Insights into the 2016 OOH Study
Overview of the study, which examines
America’s travel habits and exposure to
OOH, along with compelling proof points
on the value of OOH.

Project Yellow Light scholarship winners were revealed in
Times Square.

This year, students also participated in an OOH media design contest.
The winners of both the video and OOH
design contests will be unveiled on a
digital billboard in Times Square.

Wheeler from Snellville, GA, and high
school student Emily McDonald from
Anaheim, CA. Both received $2,000
scholarships.

The winners of the OOH media design
contest were college student Bethany

The winning billboard designs will apear
on billboards throughout the country.

Eye Catcher

2016 OOH Conference & OBIE Awards
Review of news and insights to come
out of the 2016 TAB/OAAA Out of Home
Media Conference & Expo, including winners of the OBIE Awards.
OOH in Connected Cities
A panel of OOH professionals discuss
“Out of Home Advertising in the Connected City” as presented at the Digital
Signage Expo 2016.

In Memoriam:
Pam Richards
Pam Richards,
SVP of Sales,
Clear Channel
Airports, passed
away May 31
after a long battle
with cancer.
Pam was known
as a pioneer in OOH advertising, leading the way as a power sales woman
at a time when men dominated the
industry.
OAAA’s Nancy Fletcher said, “I’ve lost
one of my heros. Pam helped pave the
way for today’s OOH professionals, especially women. Her legacy will live on.”

With summer in full swing, Americans are on the road. This billboard promotes the blissful sense of freedom vacationers feel while at the Pocono
Mountains.

Friends and family have posted messages to her online guest book here.
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